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ABOUT FOMCA

• formed on 10 June 1973 in Malaysia (51 years old )

• registered under Registrar of Societies

• national umbrella body founded that serves as the coordinating, 
consultative, and working both at the national, regional and 
international levels.

• FOMCA currently has 18 member organizations as affiliates specializing 
in key consumer issues.

• strengthening consumer protection in the marketplace through 
advocacy, lobbying, networking, representation, campaigning, and 
education. 
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FOMCA - ROLES & FUNCTIONS

BETTER CONSUMER 

PROTECTION

& WELL-BEING

• Advocacy

• Education and Empowerment

• Representation

• Standards

• Complaints/Data collection 

- Supported by Research 

FUNDAMENTALS

• Non-Profit

• Non-Government

• Non-Political 

• Independent 
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NATIONAL CONSUMER COMPLAINTS 
CENTRE (NCCC)



ASEAN 
CONSUMER 
ALLIANCE 
CENTRE

Indonesia

1 Consumer Advocacy and Protection Agency (LAPK)

2 Yogyakarta Consumer Institute (YCI)

3 Yayasan Lembaga Konsumen Indonesia (YLKI) 

4 Aliansi Lembaga Perlindungan Konsumen Listrik Nasional (Alperklinas)

Cambodia 

5 Cambodian Institute for Research and Rural Development (CIRRD)

Laos

6 Sustainable Agriculture & Environment Development Association (SAEDA)

Malaysia

7 Consumer Association of Penang (CAP)

8 Consumer Research and Resource Centre (CRRC)

9 Era Consumer Malaysia (ERA)

10 Federation of Malaysian Consumers Association (FOMCA)

11 Malaysian Association of Standards Users (Standards Users)

12 National Consumer Complaint Centre (NCCC)

13 Selangor Consumer Association (SCA)

Myanmar 

14 Myanmar Consumers Union (MCU)

Philippines 

15 Laban Konsyumer, Philippines

16 SUKI, Philippines

Singapore

17 Consumer Association of Singapore (CASE)

Thailand

18 Foundation For Consumers, Thailand (FFC)

19 Thailand Consumers Council (TCC)

Timor-Leste

20 East Timor Consumer protectio-Tane Konsumidor

Vietnam 

21 Vietnam Standards and Quality Association (VINASTAQ)

22 Vietnam Consumer Protection Association (VICOPRO) 



How does FOMCA engage and cooperate with other consumer 
associations and government agencies to protect consumers 
from unsafe goods and services at the regional level? 









Benefits and risks of AI

• Consumers are already using generative AI 
in their daily lives - Virtual assistants, 
chatbots, ChatGPT.  Artificial intelligence 
has impacted every area of the economy 
and consumer life – finance, health, 
manufacturing, security, and even personal 
choices.

• It has major implications for consumers’ 
well-being, autonomy, self-determination, 
privacy, safety, fairness and security. It also 
raises questions about who should be held 
responsible if the output of an AI system 
has a detrimental effect on a consumer. 



Potential harms and challenges of AI
Opaque system 

lack transparency on how algorithm is generated 

Deepfakes and Disinformation

A 2002 Europol Report estimated that by 2026, about 90% of online content may be online generated. 

The proliferation of deep-faked content can lead to significant erosion of trust as people will not be able 
to know whether an image, text, sound, or video is real or synthetic. 

AI in Advertising

Making it easier and more efficient to manipulate people through personalized advertising. 

Bias and Discrimination

• AI models can perpetuate or create new biases as they are trained on vast amounts of 
information from the internet thus, they will inherit the biases of their training data

Privacy and data protection

AI can perpetuate scams due to cybersecurity issues



  THANK YOU !

  Indrani.fomca@gmail.com

mailto:Indrani.fomca@gmail.com
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